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About Frucor —= Who Are We?

&)

frucor

A SUNTORY GROUP COMPANY

NZ Apple & Pear Marketing Board
Stoke, Nelson c., late *60s
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Frucor: Why Us?
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Frucor: What We’re Doing

e Reformulation
e |nnovation
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What We’re Doing to Inform Kiwis

e Labelling and guidelines
OPTION 5A
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£ HOW MUCH SUGAR 1S IN OUR DRINKS?
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We are Committed to:

« We care and want to be part of the
solution

« We are committed 1o making drinks with
the best taste and the least sugar

« We would like to work collaboratively to
make a real difference.
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We are Working Hard to
Make Drinks Better!




‘Questions?




